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Our Clients
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Data Implementation

» GA/AA/Salesforce = Knowledge Training
» Dashboard = Data Audit

Conversion Rate Optimization

= UXA/B Test

Data Consulting

= GA/AA = A/BTest
» Dashboard * Insight Report
» Knowledge Training = SEO

Personalization

» PLUS ZERO solutions = Adobe Target
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MAPPED (Source Connector)
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Performance Ads
Search Engine Optimization (SEO)
Conversion Rate Optimization (AB Test)

Actionable Insight Report
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- GA/AA Implementation
- Data Visualization

- Training

- Business Audit & Insight Report

- Keyword & Review Analysis
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- MAPPED (Source Connector)
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Conversion Rate Optimization (AB Test)

Actionable Insight Report



L1
L1

Service | O %| X3}

ZzE

=3} p CIAIO|E 2|

t2) A

HMal

0§ OF (7O

ZH
Ai

CIXIE O

e

IAIO| E 7

(o)
—

8o
ok

oK

R

¥
<l
&l
IH

—p—

E]

£
Ho

<
<k

il

<l

bl

AB Test 7|8t 7td AZ

LY

=

SEO 81t 2L HE Al

Ads / GA HEHA E3 [HA|2E
2% A

I

[t

Tof T

=
=

Kl

QIMO|E 2[ZE

[ML] System Audit / Purchase Cycle

Keyword & Review Analysis

MAPPED (Source Connector)

System / Purchase cycle 2|ZE

AB Engine (PLUSZERO AB Test Tool)

: BEA ERIE/ 2l HIOIH H&

(38 OfM 220 & GA HO|H AS

12M

11M

Mot & 29

HEHA X

B

71_
#o

80
OH

wo

CIX|E oHA

b2 XX 3HAB Test)

Mzl

-Of

=

IAFO|E. 2|

(o)
[

Copyright(©2024 by PLUS ZERO. All contents cannot be copied without permission



see
.08
see

Service | O™ 24 | Insight SEO [Search Engine Optimization]

PLUSZERO®| 7|2 =/2|8/GA/SearchConsole CIO|E| 22 22 M2 E3) KPI 20| Motst 7|9 = AQ-= 9l 228 M

D2o| Lo ERI0) Tohs WA|E 2 BEXY.

M SEO it BL|E{™ CHA|RE

A 7|9 E/H|0]|X| 2|AE Mat BLE{Y

. A B AUE [ropem—
15% . ‘ . . I | e L, 1azur 2 56% 26 1 s J
TR . ST
1Y . 5T 47MH7| : o g o o PO e e
& ~ ' 3 pust 2 ’ N e
P! FEEEX] @ ] s . e A
-98% = o Ammmz | e L = Iinmnnnnunniili
" o 28 oy [ - Gen
Seare Vol Impresssiorns Click & Sossinn WTE A7IHH7| 6218 - 8 vy coers
. 1 K < 9;‘\’. 2 e R | ame asx gt . " 80826
Hug @Pes ! g - -
. o " - 2254
o— =
v
EEER ° o @ re— :
; | 4" Avg. CTR i~ =
' L3 i ! g -
! M 20% \ o BERMAC. g WECHW - FEEWL g RESH e -
1 4 1 : 24 A/S WL~ e o
H H 4" Rank o a4 . ..
h . o @ rznte Igeliavision.net :
! CTR2:6% : ) g . - .
fakd b G k| SEATEY cHEBAE ATMEAY 4 o0 | ICHESUY 24 3 ey
: BEST . WE A DMES MM AT SOpo T e 2 2] T = v : = [ |
= | b LA AN |y n
Vi ﬁ T ! .I' | Ay I.I'v.". ‘="'|HJ"'L'I A )

Reafrs £t Fi o
‘;:3‘ * ‘;:g‘j - .
23|8E7| =47 k=3 R 223

. SEO ¥ 24 7wt HF JH5A A2 0| . ZMOIZI ZA GlOE 7|t n ABI|YE FE . AfO|E 2Z AHg} 0|2 . Organic Search kP 1% 2 L|E{Z
. GlOJE] J|g Al 7| RHX w2 . FHBLE 28 74 4E H oY 2 7|y . Dop|YEsElE 22N JE BEX Jfols || . A F|QS/E0|X] 2AE 4T BLIEY
. LI OfE 22 HHES Yt AMEA cxz - Naver 2% SEO . Y=Y HMEyEE /04D L EY

)

o AMA/EHE /A E /A F7|E S
(FMZD 28/REE/TES EY o F) (ER=AS/BB/BE 7IAE S

Copyright(©2024 by PLUS ZERO. All contents cannot be copied without permission 18



Insight SEO [Search Engine Optimization]
Zloj| BtFE|0f, MEIH Organic SearchE& %t KPI(H ¢ / M&h M

[
Sample KPI. Cost Saving. &7t2 FYE 7|fE RS dMED 28T HE2= 2t

Service | OH|
f

o
2 29|
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40,000 X
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25,000 [> 1. BOuLEs N\ 21,295 (3s32%) | W30,287.748 (41.10%) w1422 D Pa|d Cost (23,858x484)
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10,000
M Su EUE .
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Service | O™ 29 | Insight SEO [Search Engine Optimization]
PLUSZERO W& ALE, OHAE, i =0 2= 744 Framework.
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ILLUSTRATIVE
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Service | O™ 29 | Insight CRO [Conversion Rate Optimization & AB Test]
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AWARENESS ACQUISITION CONSIDERATION

UI/UX & Contents Optimization

#PLUS ZERO

E3

Service

=

Solution

AlZoo|/E-E/a L= 2 Y

| Data-Driven Operation

IHZY £t A =LA J|HE AT HAHY Mu|Aet HE E2M
XE ERME Sl 22 AP HESE HSot=s Ao 7t 2 2.

Product Planning Product / Ads Exposure

41 4o x| Xzt 8 2Y
(SEM, Social Banners, Google Ads)
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03

01 Overview

02 Services

03 Solutions

About PLUS ZERO

Solution & Service List

75 L Lpst

- GA/AA Implementation
- Data Visualization

- Training

- Business Audit & Insight Report

- Keyword & Review Analysis
- Al Content Generator

- MAPPED (Source Connector)
- Health Check (QA)

- Purchase Cycle

- Delivery CDP (Personalization)

oA Y 25t & 29

Performance Ads
Search Engine Optimization (SEO)
Conversion Rate Optimization (AB Test)

Actionable Insight Report



Solution | Keyword & Review Analysis | 242 C|O|E| =& U A|Zt5}
HEMC, &, ™AL AMT, EME, OEIH0f, HRUE| 2lf +HS S8 07 A 2M/2LEHT 2F =4

Data Source: Naver, Google, Community, Café, Blog, Coupang

Keyword
LR~ 650

Laptop

Cot Search Vol A

ug

In
&
Y
5]

(-3 'pigal 744,795 36,35 2. Bao| 290566 296914 2. O 173,286 259364
3 FEnd 833341 3 x2PpPl 254774 i LGHR 169,362 18174
4 ofof#/010430f 423,016 652541 4 TV 23769 38344 1 4 WX 95139 £9541 @ SAMSUNG
5 499474 5 =ES 206431 21 5 A2l N wARE oL
6 IT -36,767 1 6. ME7| 6,6501 6 cEM 56,903
7 REl/QR7I7| 106 7. 4%1 7. oflojz2tolof 52815
& AFRH7| 36,858 180 8. REIC|dtola 157189 10676 1 8. Agdtolo| 5177 91531
9 EXUHM 15,034 9 He2l 135,862 9. 32l 48,683 14461 ¢
Al 10,583 1 ogHEy| 129,469 10 432 $407 NS0 i FHFUE ERE
Volume
Keyword Trends For All Time Periods
e HF — LN A2l R |ER —_— 5 Count #———8 7
30008
veo 52 1 LG LG PuriCare 360-Degree Single A.
20008 Ctery 2 LG G PuriCare 360-Degree Single A.
SORFIUL 3 1 LG PuriCare Mini - Black
4 LG LG PuriCare 2019 Dehumidifier
B 5 LG LG PuriCare 2019 Dehumidifier
S S 1 LG PuriCare Mini - Black
/\ /\ vW\_\/\’_/j 7. LG G PuriCare Mini - White
N = = BT LG PuriCare 2019 Dehumidifier
2081y 200 “yi 20018 iu‘/k:‘QA 9. LG LG PuriCare 360-Degree Single A.
10. L6 LG PuriCare 360-Degree Single A

TV

oL

EFFICIENTY

GREAT PRODUCT.

Solid aluminum build and heavy.

VERY loud - not for bedroom use or any livi.
Waorks great, really helps with humidity!
App control is very helpful for traveling but
Seems to work

Died after a year just out of warranty!
Amazing Air Purifier

Emits Ozone

@ SAMSUNG

Refrigerator Washing Machine

@
@ SAMSUNG

®L
@ SAMSUNG

Market Share

L 8- 4-2-2
1 334

*
Wi dr

25 URL

Well made, easy to use, works as designed and quiet. JUST LITTLE BIGGER THAN | EXPECTED.

Works great. Smart is the best way to use. Noise level is good, only during turbo mode at high speed fan you may be bothered by.
Great build, look and feel premium. Working as expected. Plan to use it as a desk fan but the wind not that strong.
This dehumidifier makes more noise than a really old refrigerator. It gives off a loud whirring sound. Tum the volume all the way

Works great,really helps with humidity but runs @ lttle loud in the room when on high

it will loose 30-40 % battery in one week in storage but USB charging is relatively fast

One thing | am not crazy about is the short battery time. Often it will run for about 6 hours and be done. On long work days in the https:/.

Died after 1 year of use just out of warranty. Worked exoellent until it got close to 1 year old t*

functionality, and produc ReViEW

s emitting ozone should be avoided as no amount of ozone is healthy to breathe. LG should kn

The LG PuriCare 360 Air purifier is an amazing product!! The quality,

Air purif

etter than to incorp.
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Solution | Keyword & Review Analysis | 24 H|0|E| =7
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Solution | Keyword & Review Analysis | &4 H|O|E =& 9 =& - 2|7
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Solution | Al Content Generator | Al 7|2 HgtE £2 ZHX 7/ 70| = 3 SHIX |44t
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ILLUSTRATIVE

Configu rations https://m.blog.naver.com/sasa9508/223047750967 https://m.blog.naver.com/97tool/223046427445
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SE001 YHE HES YUHFH L, - H AR &7
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Solution | MAPPED | Source Connector & DashBoard
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Solution | Health Check | H|O|E{ 7|t WebSite QA
Mehg, HFA|ZH O|EE H|O|E| 7|dt A|AR 0|47 (Device, OS, Browser, Page) 24 U D L|E{

=7t AFOIE, HO|X| & O|f+& HOtL1, A0 oM 0|+ & BTUH2=Z 0 L& == U= &8 =4

E 8 Health Check(QA)

URL Page_views Exits Exit % Whale Safari Webview

0| https://www.sample.or.kr/ 105,996 77,738 73% 83% 9% 7%

Whale Browser 281,945 32032 0.6049 1|https://www.sample.or.kr/auth/login 20,709 325 2% 1% 2% 2%

2|https://www.sample.or.kr/mypage 19,416 498 3% 3% 2% 3%

Safa 142,93 1422 1.767 0.6219 3|https://www.sample.or.kr/event/sample-| 14,012 13,202 94% 94% 95% 93%

4|https://www.sample.or.kr/event/sample-t| 12,199 6,484 53% 51% 55% 54%

Samsung Internet 84,126 736 41158 0.6217 5|https://www.sample.or.kr/mypage/suppo 11,246 707 6% 6% 6% 6%

= i it £33 ioss| smvs o 6| https://www.sample.or.kr/mypage/suppo 9,235 369 4% 4% 4% 4%
Google Analytics Androki Weidaw: | skt o S — 7|https//www.sample.or kr/involve/individt 9,101 6,668 73% 26% 74% 24%
Chrome 39,697 355 23997 8| https://www.sample.or.kr/event/sample-t 9,091 8,187 90% 91% 90% 88%

9| https://www.sample.or.kr/event/sample-t 8,227 5,876 71% 69% 72% 75%

Safari (in-app 1,76 313 4675 0.6251 10| https://www.sample.or.kr/event/sample-t| 7,916 5,707 72% 70% 73% 74%

B 11|https://www.sample.or.kr/mypage/my-re 6,841 357 5% 5% 6% 4%

. 12|https://www.sample.or.kr/donate 6,343 1,424 22% 10% 33% 10%

@ T e 13| https://www.sample.or.kr/mypage/oneto 6,200 436 7% 7% 7% 7%

® 14| https://www.sample.or.kr/mypage/my-inf 5,822 165 3% 3% 2% 3%

. M-Androtdarih 15|https://www.sample.or.kr/auth/join 5,240 93 2% 2% 2% 1%
BigQuery i 16| https://www.sample.or.kr/event/sample-t 4,891 4,880 100% 100% 100% 99%
MAnCrOCeN 17 |https://www.sample.or.kr/event/sample-t 4,889 3,382 69% 69% 70% 65%

g e i 18|https://www.sample.or.kr/involve/event 4,412 255 6% 6% 5% 6%

19| https://www.sample.or.kr/auth/find-id 3,997 158 4% 5% 3% 4%

20|https://www.sample.or.kr/what-we-do/fo 3,667 280 8% 7% 9% 6%

4 21 |https://www.sample.or.kr/event/sample-t 3,659 2,525 69% 68% 70% 67%

.. ST e 22|https://www.sample.or.kr/mypage/reward 3,619 386 1% 11% 11% 11%
. : ’56 23|https://www.sample.or.kr/about-us/samp| 3,612 429 12% 12% 12% 12%
.. = ?,,,’. 24 |https://www.sample.or.kr/?trackcode=n_| 3,269 430 13% 15% 13% 9%

~ % 25| https://www.sample.or.kr/involve/individy 3,175 217 7% 6% 8% 10%

PLUS ZERO 26| https://www.sample.or.kr/involve/individy| 3,116 2,581 83% 27% 86% 27%
Health Check Solution k- 27| https://www.sample.or.kr/donate/?modul 3,090 1,407 46% 43% 48% 45%
S = = ) 28| https://www.sample.or.kr/auth/join/form 3,054 88 3% 2% 3% 4%

' S ..., W— 29| https://www.sample.or.kr/event/sample-t 2,811 526 19% 19% 19% 19%
30|https://www.sample.or.kr/event/sample-| 2,117 1,454 69% 66% 69% 74%
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Solution | Purchase Cycle |
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Solution | Purchase Cycle

| S" MERH R X 7|1ZS e FOfE R F 2| AERHE)
1. 13 T2 & 274 o|4 Fofst HZExg

2. dE MEFS Foiet RA7F A 142 OIS HE 2AE

TILLUSTRATE
Product A
13] =2 T 271 014 ROfH HB X AE

Combination1 Combination?2 Combination3 Combination4 TFOf =% HE=xst Product 1 #i#
Product A Product B 100 2 Product 2 Laiaid
Product A Product C 70 2 Product 3 Liaid
Product A Product D 50 2 Product 4 ##
Product A Product E 30 2 Product 5 ##
Product A Product F 20 2 Product 6 H## Product A
Product A Product G 10 2 Product 7 i
Product A Product H 10 2 Product 8 4
Product A Product B Product C 30 3 Product 9 e
Product A Product C Product D 25 3 Product 10 st
Product A Product D Product E 20 3
Product A Product E Product F 15 3 Product 11 o
Product A Product F Product G 10 3 Product 12 o

Product A Product G Product H 5 3 Product 13 i

Product A Product H Product | 5 3 Product 14 i

Product A Product | Product J 5 3 Product 15 #

Product A Product J Product K 5 3 Product 16 #

Product A Product B Product C Product D 5 4 Product 17 #

Product A Product C Product D Product E 5 4 Product 18 #
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Solution | Purchase Cycle | M QI 2E RO ZAHNX| 7|2t -

[ -
HE E dMHOo|X| &R FOj= X ZE Mt YE 2 EM //7|Qs0f 28 = UEE 7|5 /HE 5
HEZ2/aX g 7|& 70| S|AEZE 8o &= FO0i7tsd o5 R L)AL HEdE St CRM 2AHEE.
ILLUSTRATIVE
HE K3 T TUTIX| 2R A|ZH- HXUE F 74 20| RO o H70) 571
M= Total —I:_T::DOEI; 13 Z_ZE' 3_;2' 4_;2' 5_;._’3' 6_;._’3' 7_;E' 8_;E' 9—:EI 1 (1%
total 1523 938 | 143 | 55 47 40 34 26 24 24 11 | 181
% 100% 62% | 9% 4% 3% 3% 2% 2% 2% 2% 1% | 12%
Product A 422 231 | 43 19 15 16 15 10 5 8 6 54
Product B 408 250 | 47 14 13 9 7 4 1 7 4 52
Product C 141 106 | 10 0 3 3 2 3 3 2 0 9
Product D 102 64 8 6 3 2 1 2 3 1 0 12
Product E 91 60 7 5 5 0 0 0 3 2 0 9
Product F 75 54 10 3 1 2 0 2 0 1 0 2 T —
Product G 66 16 2 5 3 5 > 1 1 0 0 5 S BN TP T S SO o B - B S T s S B - e T A W { \Q% AP \'\6 AT ,\:ﬁ ,\q,’b A \bfc S ,\c;\ \b?’ N ,\1‘
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03  Solution | AB Engine | +& AB Test Tool
CRO(Conversion Rate Optimization) & 2|8t AB Test= PLUSZEROZ2| AB Test Tool(AB Engine) O|-&.

HT H|E 10| AB Test 7.

Google Optimize 3 & PLUSZERO AB Engine M| &

AB Engine Home 3 AB Engine

# NAME WEIGHTS CREATE TIME EXPIRE TIME

L] ] JJ L L]
1 Opt|m|ze c Optlmlzely o ER L one None None None 202402M  osseuzd

AB Engine  Home > ABEngine PLUSZERO

VWO ABTasty o

# NAME WEIGHTS CREATE TIME EXPIRE TIME

793w 2RHEE 1 2024-02-14 PM12:12:28 9999-12-31 PM11:59:59 %] Delete

Free AB Test & Free AB Test Tool H|&

Optimizely, VWO, AB Tasty & AB Test 2@ A|, & H|-E 80|
FE ABTest & ER2 Z8AXZ WE Tool 0|2
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Solution | Delivery CDP | GAZ| g} 7§ Q15| OtA| &
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Solution | Delivery CDP | GA & CRM Tool ¥&
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Solution | Delivery CDP | 7i2l2} 7|4t H|=L|A M
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Solution | Summary
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PLUSZERO ML Solution

PLUS ZERO ML Solution
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Tool | Keyword Tool
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WHY PLUSZERO
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Official Partnership

One Team

Google Marketing Platform
Certified

Google Marketing Platform

BRONZE
Solution Partner

Adobe Experience Cloud

partne

Salesforce Marketing Cloud

Data Consulting
Data Marketing

Development

Marketing Solution

[Market]
Social Voice Analysis

[User Experience]
Al/ML Based Data Analysis

[Personalization]
Delivery CDP

see
see

Consulting Framework Reference
Data Implementation _-’o 4 - Fasasanic
= T 2 ] o
- *
i} i
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Business Gap/Customer Needs
Analysis

Behavior/Content Data Implementation
Optimization
Conversion Rate Optimization
Customer Experience Journey

Optimization Data Consulting / Opreration
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PLUSZERO Organizational Chart

SCAM=ZE HolE A4S i Ho[H AXILINE, R P22 FEEASLICH

CH&
HojE] HEE 18 HojE] HET 28 HIO|E AX|LIOE HIOlE &&M
Implementation / Visualization Implementation / Visualization Data Engineering Data Solution
Ads / SEO Ads / SEO ML Engineering

Insight / CRO Insight / CRO
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THANK YOU

CONTACT US

PHONE: +82 2 2051 7770

EMAIL: pluszero@pluszero.co.kr
WEB: https://pluszero.co.kr
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