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URL Visit Exits Exit % Whale Safari Webview

0 www.sample.or.kr/ 105,996 30,038 28% 9% 83% 7%

1 www.sample.or.kr/auth/login 20,709 325 2% 1% 2% 2%

2 www.sample.or.kr/mypage 19,416 498 3% 3% 2% 3%

3 www.sample.or.kr/event/sample-team3-1/?trackcode=display_ad_naver_ag_sideskin_21team3-1&utm_source=naver&utm_medium=display&utm_content=20230922_%ED%95%AD%EC%A0%80%EC%9A%B0_PC%EC%82%AC%EC%9D%B4%EB%93%9C%EC%8A%A4%ED%82%A8_%EC%A2%8C%EC%B8%A1_%EA%B9%80%EC%97%B0%EC%95%84%ED%8C%94%EC%B0%8C&utm_campaign=21team&mac_ad_key=220720010614,012 13,202 94% 94% 95% 93%

4 www.sample.or.kr/event/sample-team3/pledge/dn?trackcode=21team_page112,199 6,484 53% 31% 75% 34%

5 www.sample.or.kr/mypage/support-info11,246 707 6% 6% 6% 6%

6 www.sample.or.kr/mypage/support-history9,235 369 4% 4% 4% 4%

7 www.sample.or.kr/involve/individual/together/9,101 2,668 29% 26% 74% 24%

8 www.sample.or.kr/event/sample-team3-1/?trackcode=display_ad_naver_ag_sideskin_21team3-1&utm_source=naver&utm_medium=display&utm_content=20230922_%ED%95%AD%EC%A0%80%EC%9A%B0_PC%EC%82%AC%EC%9D%B4%EB%93%9C%EC%8A%A4%ED%82%A8_%EC%9A%B0%EC%B8%A1_%EB%B9%9B%ED%8C%94%EC%B0%8C&utm_campaign=21team&mac_ad_key=22072001079,091 8,187 90% 91% 90% 88%

9 www.sample.or.kr/event/sample-team3-1/?trackcode=n_tbcpc_dad_21team&utm_source=naver&utm_medium=cpc&utm_content=20230901_%ED%83%80%EC%9E%84%EB%B3%B4%EB%93%9CCPC_21TEAM_%ED%8C%94%EC%B0%8CC%EA%B9%80%EC%97%B0%EC%95%84%EB%B9%9B%ED%8C%94%EC%B0%8CK_%ED%8C%80%ED%8C%94%EC%B0%8C&utm_campaign=21team&mac_ad_key=22062013628,227 2,176 26% 29% 32% 35%

10 www.sample.or.kr/event/sample-team3-1/?trackcode=n_tbcpc_dad_21team&utm_source=naver&utm_medium=cpc&utm_content=20230901_%ED%83%80%EC%9E%84%EB%B3%B4%EB%93%9CCPC_21TEAM_%ED%8C%94%EC%B0%8CC%EA%B9%80%EC%97%B0%EC%95%84%EB%B9%9B%EC%95%84%EC%9D%B4%EB%B3%B4%EB%A6%ACK_%ED%8C%80%ED%8C%94%EC%B0%8C&utm_campaign=21team&mac_ad_key=22062013637,916 2,007 25% 20% 33% 34%
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